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◎ How do we cope with the social network usage in Southeast Asia 
which happens to be among the regions having the highest social 
network usage in the world? While traditional networking occurs 
through phone calls or face to face get togethers, recently, various 
e-networking apps which are becoming preferable means of 
communication have been launched. By attending some networking 
events, the explorers had the chance to learn about trends in how 
Swiss business people in Southeast Asia connect with each other and 
network. 

While building bridges with local students from the Institut Teknologi 
Bandung (ITB) in the city of Bandung, the explorers had a face-to-face 
exchange with fellow students, where they gathered first impressions in 
how to reach out to people and businesses in Indonesia. Nabila, an 
Indonesian student, introduced our explorers to “Line”, one of the most 
popular communication application among the Indonesian 
counterparts. According to Nabila, Line and Instagram are not only used 
for getting updates on latest trends, but also for purchasing and placing 
orders directly on the company profile, which goes far beyond normal 
Swiss social media usage. Thereafter, we had the chance to experience 
ourselves how Gojek or Porter Delivery Service made use of social media 
to dominate the logistics market in this country. Demonstrating what 
Prof. Dr. Dato Zainai had presented to the explorers during our 
preparatory seminar that doing businesses through internet-based 
applications was booming in Indonesia.

A few days later, exploreASEAN attended an official business event 
organized by the Swiss Business Forum (SBF). This was a special 
opportunity for the explorers to meet and discuss in person with several 
professionals living in Indonesia. “There is a wide range of participants 
attending; starting with executives of Swiss enterprises, Swiss expats 
working for international companies, Swiss citizens located in Indonesia 
and finally business people who may relate to Switzerland”, adds Soner 
Aydin, a student from the exploreASEAN delegation. It is where the 
participants enjoyed lunch, while talking to representatives of various 
companies referring to topics encompassing Economics, Finance, Law 
and other interesting fields.
 
“Apart from this networking event there is a few more networking 
options in Indonesia such as Kadin Indonesia, a network platform for 
entrepreneurs, HIPMI another organization based in Indonesia for 
young entrepreneurs and IWAPI a business organization for women 
which may be found on Facebook”, points out Soner. According to an 
e-marketers 2015 research, Indonesia is ranked highest in social network 
penetration with a rate of 77.4% of internet users retrieving a social 
network page at least once a month. Thus, Indonesia is not only the 
largest country in ASEAN, but also the largest social network market.

As a closing of the onsite seminar the exploreASEAN project team 
organized a workshop in Ho Chi Minh City where a number of high level 
speakers from companies like DKSH, Elca, Straumann, Ringier, Dragon 
Capital and Start Coworking Campus were invited. During the roundtable 
discussion, current issues faced by the service industry, the current 
situation of labor force in Vietnam and networking in Vietnam were 
addressed. “Before I got here I barely used my Facebook account, but 
ever since my Facebook profile turned into a “LinkedIn” profile, as 
people here look up everything on social media whereas organic search 
makes up only 30% of all searches”, as pointed out by Martial Ganière, 
CEO & Co-Founder of Start Coworking Campus. Social network sites, 
therefore, are becoming more important in terms of getting and 
nurturing new relationships, especially for young people. Thuy Anh, a 
delegation member from Vietnam, shared that it is much easier to make 
friends or follow one’s interested parties nowadays if you have a 
Facebook account. “It is more convenient to contact someone on 
Facebook than traditionally, and the likelihood to expand your network 
is increasing since you can add your friends’ connections as well.” After 
the workshop in HCMC, Thuy Anh had many new connections with 
speakers who participated and a few organizations which are on 
Facebook as well. • KB

Martial Ganière, CEO & Co-Founder of Start Coworking Campus at the workshop 
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