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MANUFACTURING REGION WITH 
GROWING PURCHASING POWER
The emerging markets of ASEAN are often referred to as manufacturing 
regions with the main players being Vietnam, Indonesia and Cambodia. 
Yet, many parts of the region have been observed as having increased 
levels of consumption.
 
“The emerging middle class is now a big story in many 
South East Asia states,” Rist claimed.
 
He emphasized that Malaysia, Indonesia and Singapore are “striking 
examples” of having a strong increase in a middle class population with 
growing purchasing power as well as rising levels of education and 
consumer awareness.  Considering ASEAN’s young and growing 
population, one can easily foresee the promising customer base of this 
market in the near future. 

"If only a few percent of the Indonesian population can afford Swiss 
products, we easily talk about a potential customer base which is bigger 
than entire Switzerland," Bont explained. Having a lower production 
cost and being closer to customers is another benefit of operating and 
serving ASEAN customers, according to Bont. However, it is essential 
that a company critically selects markets based on its own criteria when 
making a move to ASEAN due to the diverse nature of the market. 
ASEAN is “on the map for some companies but it really depends on the 
company, product and customer base they have. It is difficult to pin 
point a certain trend among many reasons to go to ASEAN," Bont 
insisted. • MN & KB

KEY LEARNINGS

The countries in ASEAN are a new and 
unknown world to me. The information 
gained at the preparatory seminar made me 
even more excited to actually go to ASEAN 
and experience this vibrant region for myself.

The preparatory seminar allowed us to gain 
first-hand insights into the rapidly emerging 
ASEAN region. The mixture between guest 
speakers from the visiting delegation and 
experienced business people offered us the 
unique opportunity to deepen our 
knowledge concerning the Southeast Asian 
business environment.
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Delegation members during the workshop on ASEAN market entries.  Photo: KB

Hoh Chi Minh City streets.  Photo: exploreASEAN


